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Choosing the right priorities for the NFIS
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Building sustainable
economic development
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30 . ONLY 30 PER CENT OF JAMAICANS REPORT SAVING
T PERCENT THROUGH A REGULATED FINANCIAL INSTITUTION.
Vulnerability
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3 ° 23 PER CENT OF ACCOUNT HOLDERS HAVE NOT USED
S | .1 | THEIR ACCOUNTS IN THE PAST YEAR.
2% b ® 65% 65PER CENT OF WAGE EARNERS RECEIVE THEIR WAGES
Cash
Reliance IN CASH.
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Financing

HALF OF THE JAMAICAN POPULATION DOES NOT HAVE
CONFIDENCE IN FINANCIAL INSTITUTIONS
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11 PER CENT OF JAMAICAN ADULTS AND 27
PER CENT OF SMALL AND MEDIUM
ENTERPRISES HAVE ACCESS TO CREDIT FROM
REGULATED FINANCIAL INSTIUTIONS.

o 11% NI 27%

Financial Restlience




NFIS Achievements and Challenges m‘istTN‘é‘?ATAL‘?ﬁé%usm
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Lessons Learned - NFIS Implementation

Implementation Strategy

Have strong political support

Set realistic implementation
deadlines

Meet the demand-side needs
Have a robust M&E Framework

Leverage the Private Sector and
Media as implementation partners

Partner with key influencers in
society (Sports, Religious
Institutions)

Communicate to the public -
“What’s in it for me?”

Communication Strategy
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Use Market Research to identify
communication channels

Keep the message simple
Use the language of the people

National Financial Inclusion OQutreach
the Streets)

Use jingles, animation, music
Town Halls

Outdoor Broadcasts
NFIS Brand Ambassadors



For further information

» Contact the Technical Secretariat at 876-932-4145 or via email at
Melanie.williams@boj.org.jm

» BOJ website: www.boj.org.im; Twitter: @centralbankjay

» Facebook and YouTube: Bank of Jamaica n -
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